
 

 

 
Course Name: Digital Color Theory 
Course Number: DESIGN X427 Section 002 
Number of Unites: 2-semester unit in Design 
Instructor Name: Lara McCormick 
Email: laramc@gmail.com 
Day and class meeting time: Sat June 6 2015 9:00AM-5:00PM, Sat June 13 2015  
9:00AM-5:00PM 
Room Number: TBA 
Semester and Year: Summer 2015 
School Address: 160 Spear Street, San Francisco, CA. 94105  
Phone Number: 510-664-7823 
Course website: extension.berkeley.edu, 510-664-7823,  extension-
graphicdesign@berkeley.edu for questions and information 
Elective Class: In the Professional Sequence in Graphic Design 
Honor Code: All members of the UC Berkeley Extension community are expected to act with 
honesty, integrity, and respect for others. For further information, please refer to: 
 

• Tips for Maintaining My Academic Integrity 
(http://extension.berkeley.edu/upload/academic_integrity.pdf) 

• UC Berkeley Extension Code of Student Conduct 
(http://extension.berkeley.edu/upload/studentconduct.pdf) 

 

Course Description 
Digital Color Theory explores the theories and application of color, as it relates to both print and 
screen. Understanding how to work with color for visual communication in a variety of contexts is 
essential for designers. This class explores color theory principles, applied color theory, 
the psychology of color, digital color management, and more. Students will gain the skills needed 
to confidently work with color in the digital environment. 
 
Student Learning Outcomes 
On completion of the class students posses the following knowledge: 

  The history of color usage, from print to digital 
  Working with the color wheel 
  Color Formats and Tools: CMYK, RGB, Pantone and beyond 
  Understanding value, saturation, and temperature 
  Seeing through color: opaque, translucent, and transparent 
  Creating color contrast 
  Developing effective color palettes 
  Managing color across applications 
  Color calibration with software and hardware tools 



 

 

 

Intended Audience  
An elective in the Professional Sequence in Graphic Design, this course is appropriate for any 
student interested in the use of color theory within the context of graphic design. 

Prerequisites  
Macintosh Fundamentals or equivalent, Adobe Creative Suite fundamentals (Illustrator, InDesign 
and Photoshop). 

Required Text  
There is no required textbook for the class. 
Recommended textbooks include: 
Interaction of Color by Joseph Albers, 1972, Yale University Press, New Haven. 
The Elements of Color by Johannes Itten, 1963 

Process for Evaluation 
Color Exercises (4): 60% 
Color Theory Quiz: 5% 
Color Palettes: 10% 
Participation: 10% 
Final Project: 15% 
Grades are based on understanding of design principles taught, originality, critical thinking, 
craftsmanship, thoroughness, preparation, and willingness to experiment, as well as 
professionalism.  
 
Methods of Instruction  
Class will consist of lectures, demonstrations, discussions, in-class exercises, group critiques and 
assignments to be completed outside of class. There will be introduction of new concepts and 
ideas, followed by students’ application of what they have learned.  
 
Student Learning Outcomes 
Upon completion of the course, students will:  

• Understand a variety of color principles related to graphic design, and how to apply 
these principles effectively. 

• Students will gain an understanding of color as it applies to both print and web mediums. 
• The current trends in color research, trend forecasting and applications in the context of 

new media. 
 

 


